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Fast Facts!

• Blend just launched blendmagazine.org!

• Blend prints a spring and fall issue  
  each year.

• The National Scholastic Press  
  Association distributes Blend to its 1,700    
  member schools.

• More than 1,000 additional copies are  
  distributed at state and national  
  conventions, including JEA/NSPA in  
  the spring and fall of each year.

• Blend welcomes submissions!

• Professional and award-winning  
  publications advisers from all around the  
  country contribute content, edit and  
  design the publication. NSPA also provides  
  content.



BLEND MAGAZINE
Blend fills an appropriate niche. This 32-page  
magazine is marketed to both high school  
journalism teachers and students. It’s also filled 
with fun feature content that students and  
teachers will use over and over again.

Through a partnership with the National  
Scholastic Press Association, Blend is sent 
to its 1,700 member schools. An additional 1,000 
magazines are distributed at state and national 
journalism conventions.  Blend also is online at 
blendmagazine.org.
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2009-2010 Blend Magazine  

FULL PAGE, back inside cover - $675

FULL PAGE, inside - $400

Half page, inside -$250

!

*Deadline to reserve space: Sept. 28 and March 8. 

BEST OF SHOW
p h i l a d e l p h i a

Why wait to see what 
is cutting-edge? Here’s 
what’s hot right now 
in the best publica-
tions. These images 
are from the 2007 
JEA/NSPA Fall Na-
tional High School 
Journalism Conven-
tion in Philadelphia. 
Each was a First Place 
winner in NSPA’s Best 
of Show contest. 
Take a few minutes 
to look at the design, 
story concept, use of 
color and entry points. 
Commentary by 
Logan Aimone, NSPA 
Executive Director

STRONG VISUAL, DIVERSE TOPICS
A story about a student organizing a fundraiser 
to help cancer patients anchors the page with a 
dominant image. Other stories and the folio quote 
are about devastating flood that damaged the com-
munity a few weeks earlier. Solid localized coverage 
attracts the reader.
Newspaper 1-8 pages • Blue and Gold, Oct. 26, 2007 • 
Findlay High School, Findlay, Ohio
Ashley Lazar, editor • Jim McGonnell, adviser

SINGLE-TOPIC SERIES
The cover had a picture of just a pair of ruby slippers. Instantly, readers associate the image with 
the phrase “There’s no place like home.” That’s the topic of a five-page in-depth section inside. 
Each story tells about a different aspect of the concept and the places people call home. Newspa-
per coverage has to include more than just school.
Newsmagazine • North Star, Nov. 8, 2007 • Francis Howell North High School, St. Charles, Mo.
Leah Carter, editor • Aaron Manfull, adviser

DETAILED COVERAGE
Using the theme “if/then” the top left 
folio begins “If I believe” and each of 
the nine small packages continues 
“then…” to provide coverage on 
beliefs students held. Color and white 
space treatment unify the spread 
that really bucks the notion of a 
traditional yearbook yet has impact 
and depth.
Yearbook 1-224 pages • Details, 2007 
• Whitney High School, Rocklin, Calif.
Grace Lee, Allison Ricigliano and 
Brianne Roudebush, editors • Sarah 
Nichols, adviser


